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Natural Adabas application
rehost at Weyerhaeuser

Mainframe migration project helps optimize business processes

“Dell Clerity provided a solid migration plan
and brought a great deal of experience

to the table. From my perspective, it was Highlights:

a positive relationship with expertise on + Rehosted 475 MIPS Natural Adabas
3 workload to HP Integrity rx7640

both sides that complemented each other ket

Weu ." + Reduced costs while preserving

existing investments in applications,
data, and personnel

Project Lead « Performed migration with no
Weyerhaeuser disruption to end users and minimal
retraining requirements on the new

platform



Dell acquires
Make Technologies

Learn More >
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Questions

How does the Shop. Choose. Act. strategy play out?
The Shop. Chaose. Act. strategy will unfold as we develop the briefs and
creative around specific initiatives.

Shop

5% Awareness

Choose

TCOE
Cause Marketing

Act

Team Mernber Engagement
Guest Engagement
Sponsored events

What is the 5% lockup copy and when does it change?

CR Print advertising:

5% {logo) Since 1946 Target has given 5% of our income to support and
enrich communities. Today that adds up to over $3 million every week.
Uses: Sponsorship ads and collateral

CR ISM version:

By shopping at Target, you help us give 5% of our
income to support ecucation, the arts, social services
and volunteerism. That's over $3 million per week for
our communities.

That adds up to over

CR abbreviated version:
5% (logo) Target gives 5% of its income to

$3 million a week for

5% Branding Campaign

WHY WE DO THIS
We reinforce Target’s reputation by reminding guests of our legacy of giving,
and provide them with another reason to choose s over competitors.
TAKE-AWAY MESSAGE

"Just by shopping at Target, | do good in my

HIERARCHY

1) By shopping at Target, you do good in your community.

2) Since 1946 Target has given 5% of its income to the community.
That's over $3 million a week.

3) Focus areas that benefit from the 5%.

5% LOGO LOCK UP COPY
Copy is incorporated into the text of the ad, not treated separately.

SCOPE

National Print

National TV/Channel Red Advertising
On-line: Community pages and banner advertising
In-store Signing

In-store Event (March 24-April 6, 2008)
Proposed Packaging

Generic Receipt Marketing

P2009 Front End Signing

Collateral materials:

* CR Overview Brochure

« Kiosk posters

« Target Mail

* HQ Posters

* Circular Panels.

« Target.com shipping inserts

o ——

MARKETING iPOV

The strength of this campaign is that it delivers in a clear way how
Target is differentiated in its community giving. Extend campaign into
2008 with new executions. Evolve it by layering in locally-relevant
content where appropriate. L <.
Cwned brand pochang

METRIC TOOLS

« APCO

« Media and publicity impressions Hoskup: bont-ofstors iy
« On-line visits

Natonw 307V

LN YOI SHOP AT TARGET e

Charn! fnd and Nsion 15 TV

DONATING 5%,
TIETS 52 MKLION

THANKS 10 YOU.

2009 rove-ct-stare
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) Windows Phone

Roll over 10 view eetalls
c 40 Mioeh Aife. r Corporate Events Calenclar 1

Rhythm of Business
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@0) Communications

Demos
Regional START
Sync
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WHAT'S NEW

Bchark out the Windows Phone 7
fund i e

ASK WINDOWS PHONE

Mabile

World

Cangress

Scorecard | Scorecard ((0) Communications
Chachpeint | Chack Chackpel

8 Chack out the Windows Phona 7
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ASK WINDOWS PHONE & ‘

Scorecard Metrics . L .
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PHILIPS treamium wireless music center

Stream, dock and play

Enoy all your music on
Pralps Streamium wireless music system
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About the product  Feature highdights
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don't forget:
< daycare
flexiole
spending
account

OPEN ENROLLMENT
NOVEMBER 5-16

currant participants
need to re-enroll for 2008

Daycare FSA Reminder Postcard | Graphic Design & Production

AQUENT


















